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''A cosmopolitan boulevard 
which celebrates a unique 
blend of cultures, identity, 
and stories. 
Henley Beach Road is a 
thriving meeting place for 
families and friends.''

14. One Vision for Henley Beach Road
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1. A great place 
for people.

A place to go, to 
meet, and to connect.

Improved 
streetscapes, 

activated side streets, 
greening, comfort 
and accessibility.

A place of heritage 
and belonging.

Celebrating stories 
of multiculturalism 

and diversity, Kaurna 
history, historic 

places, public art.

A place that is 
accessible for all.

Support walkability, 
cycling, all mobility 
types, wayfinding, 

access to public 
transport.

A place where local 
business thrives.

More visitors and 
residents, business 

attraction, improved 
brand and marketing.

A place for now and 
the future.

Plantings, walkable 
and water sensitive 
urban design, public 
transport, reuse of 

buildings.

2. Cultural story 
and identity.

3. Improve 
accessibility. 

4. Business 
attraction and 
land use mix.

5. A greener, 
sustainable main 
street.

15. Five guiding principles to achieve the vision

A Great Place for 
People

	_ Place Making

	_ Comfort 

	_ Foster community 
connection

	_ Meeting place / 
destination and 
environment




